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Consumer Participation

Policy

In this policy the term “consumer” is used to refer to the person with the disability and the term “secondary consumer” is used to refer to the family, guardian, or advocate.

Consumer Participation
Consumer participation is the process whereby consumers, staff and/or management are given the opportunity to contribute towards the decision making process that may be at any of the following levels of the Organisation:

· providing a service to an individual

· providing a service to an individual as part of a group

· service & organisational planning

· self advocacy

· management of personal program

· policy development

· evaluation of service delivery

· planning

· management of the organisation.

Benefits of Consumer Participation
Consumer Participation benefits the consumer, the organisation and the community.

Benefits include:

· the opportunities for decision making and self advocacy;

· consumers having a knowledge of and information about services available;

· the organisation has the provision to develop planned approaches to meet consumer needs;
· consumer input in the evaluation of services, and
· involving consumers in the wider community.

The Decision Making Process
The decision making process can be seen as having 5 stages:

· development stage (gathering together of all the relevant information and all stakeholders consulted when possible);

· recommendation stage;

· decision taking stage;

· action stage (implementing the decision), and
· evaluation.

Belief Statement
The Organisation believes in:

· the empowering and valuing of consumers’ participation in the decisions that may affect or involve them;  

· emphasising engagement, co-operation and the creation of opportunities;

· ensuring that a balance between the participation of the consumer and secondary consumer is maintained.  Open communication and an appreciation of relationships between family, friends and staff are essential if outcomes are to be positive.

Whilst allowing consumers the dignity of risk the Organisation recognises a duty of care - the legal responsibility for all carers to uphold the full range of rights of people they are supporting.
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